
Winning Entry:

Sponsored  by

Best Customer Insight
Awarded for a research or analytical project that has increased understanding of 

target customers and had a positive impact on strategic decision-making

"Survey Healthcare Global is the proud sponsor of the BOBI Award for Best Customer 
Insight. SHG is committed to forming strong partnerships with our clients to ensure they 
always have the right data to distil the core customer insights. We are honoured to 
support an award that recognises great achievements in customer insights that deliver 
significant impact in the business direction of their valued end-clients."

Our client was launching a migraine product for the first time in primary care. The 
environment was challenging with growing pressures on the NHS, and patients proven to 
be sub-optimally managed.

We employed a multifaceted approach – simulated real-world consultations coupled with 
comprehensive qualitative and quantitative research.

This generated key insights into GPs' real-world environments and behaviours, identifying 
leverage points that could be used across the Business. Workshops translated these 
insights into strategies for clinical trials, Marketing, education, and Market Access.

The result was a cohesive, business-wide strategy, ultimately, building a pathway to ensure 
patients receive treatments in a timelier manner.

Building a Strategy to Elevate GPs from Migraine Misery to Mastery!

Supporting Team:
Ella Heath, Narrative 
Health

“It is great to see this research having such a wide-ranging impact across a business. 
By understanding the GP decision-making process in the context of the challenging 
UK environment, the team were able to develop much more tangible and cohesive 
strategies and tactics cross functionally to help the right patients access the right 
treatment in a timelier way”
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